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Marketing Research Brief
Netflix is a U.S. based company that deals with the airing of movie/T.V. series services globally. It has been operating in Canada for years. The company is committed to providing its esteemed customers with superior Content. The company has since then been facing competition from companies that carry out services that are similar to those it offers to the customers. This airing of superior Content has made the company to operate internationally (Stephen, 2019). However, it does not provide the same Content across the world. But, recently, customers from different regions of the world have been able to access Content that the company offers in the U.S. via VPNs. The access made it possible for the company to expand internationally. 
There is a need for the marketing team of the Netflix Company to investigate to get what type of Content is required in certain areas across the world. Also, the marketing team of the organization needs to consider the ages of 18 to 34 years when deciding on what Content is mostly liked in certain areas around the world. This research is concerned explicitly with the Content that is fit for the Canadians aged between 18 to 34 years. This will assist the company in preparing Content that will meet the expectation of the millennials living in Canada. It will also make the company select the Content that it will air from Disney once the two organizations come into terms with how they can work together.
With the introduction of advanced communication channels, it will be good if the company will use social media and the internet to reach out to the Canadians. Many people, more so the millennials have turned to use the internet and social media to communicate with each other. The use of social media and the internet will reduce the cost involved in reaching out to potential customers. The marketers will also employ the use of questionnaires to extract the needed information from potential customers. Through the questionnaires, the company will be able to know the Content that is preferred by the Canadians.
Questionnaire
We would like to know the experience that the Canadians get from the services that are offered by Netflix Canada. Also, we would like to know the improvements or changes that the Canadians might need to be made to the Content that is aired by Netflix Canada. The information that will be collected in this survey will be treated with a high level of confidentiality, and the forms will be required to be filled and returned within the five days after receiving. 
Research Questions
1. Who is Canadian Netflix's streaming users, and how do they access the service?
A. Millennials (18 – 34)    B. Baby boomers    C. Generation x     D. Generation Z 
2. How do you access the Content offered by Netflix?
A. Mobile app   B. T.V. app   C. Web browser
3. How frequently do you access services offered by the company?
A. Often    B. Rarely     C. Not at all 
4. What device do you use to access Netflix?
A. Smartphone    B. Television     C. Laptop/Tablet   D. Other devices
5. What is the reason why streaming users in Canada started to use Netflix?
…………………………………………………………………………………………………………………..

6. Do the consumers in Canada always have in mind a particular T.V. series or movie before they log in to Netflix?
A. Yes      B. No
7. How frequently do the Netflix users go through the recommendation list before they can settle for a specific new content to watch or follow?
A. Often     B. Rarely    C. Not at all
8. What factors do the Netflix users consider before choosing a new T.V. series or movie to watch?
…………………………………………………………………………………………………………………………………………………
9. After having selected a specific content to watch, do the consumers think that Netflix identified their preference and taste correctly?
A. Yes    B.  No
10. How are users satisfied with Netflix's recommendation system?
A. Very dissatisfied  B. Dissatisfied   C. Neutral    D. Satisfied   E. Very satisfied
11. Have you ever watched a T.V. series or movie that was recommended to you by Netflix?
A. Yes    B. No
12. How do you go through the list of programs recommended to you by Netflix?

13. How would you describe your satisfaction with the T.V. series or movies aired on Netflix?
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14. Kindly, rate the Netflix system compared to the value of your Netflix access.
[bookmark: _GoBack]Use the range of 0 – 10, where 0 denotes the system does not match with the value of your Netflix access, 10 matches.
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15. How appropriate can you claim that the recommendations offered by Netflix have been to your viewing taste and preference?
A. Very dissatisfied  B. Dissatisfied   C. Neutral    D. Satisfied   E. Very satisfied
16. What do you think are the changes that can be made to the Netflix recommendation system to meet your taste and preference?
………………………………………………………………………………………………………………………………………………….
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